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President”s word

An incredible experience in Ghana

The World Packaging Organisation’s inaugural meeting took place on the 6 September
1968 on the occasion of the 2nd Japanese International Packaging Exhibition. Two
thousand and eight is therefore the 40th anniversary of the establishment of WPO.
Anniversaries and birthdays are about excitement and celebration and the WPO meeting’s
and award’s evening held in Accra, Ghana, provided the atmosphere for celebration.

In fact, Africa has been honoured to be the region hosting the WPO meetings in 2008,
Accra, Ghana in May 2008 and Cape Town, South Africa in October 2008. Tunisia is the
organizers of the World Packaging Student competition for the next two years.

The Institute of Packaging Ghana, who were the hosts of the World Packaging
Organisation’s events in Ghana, was inaugurated in November 2003 and the project was supported and sponsored by
WPO and the Institute of Packaging South Africa. It all began between the 3-7 November 2003 with a well attended
workshop, signifying the beginning of a meaningful IOPG contribution to supporting the local packaging industry. Even
at that early stage it was clear that the committee of IOPG was staffed by competent, dedicated and enthusiastic
people.

Ongoing support for IOPG continues to be provided by WPO and its partners, International Trade Center, Institute of
Packaging South Africa and Institute of Packaging Professionals USA. That's why I0PG presented special awards to ITC
and loPP for their support.

It was therefore fitting that in the year of the 40th anniversary of WPO, the organization’s celebrations should be
launched by an organization that WPO had nurtured from its early days. The organization for the events that ran from
17-23 May 2008 were of the highest standard, giving the WPO board members an opportunity to see the country.
Visiting the Cape Coast, for example, provided an insight of things from the past as a visit to the Elmina Castle revealed
the details of how the slave trade operated.

Also a tour to Mankessim, Kakum and climbing on the rope canopy high above the ground amongst the trees was a
reminder of the natural beauty that Ghana is blessed with. Factory visits provided an insight into the contribution



packaging makes in supporting industry growth both locally and internationally.

The WPOQ vision is “Better quality of life, through better packaging for more people” and in Ghana there is a real live
example of how packaging can make a meaningful contribution to the holistic meaning of “sustainable development”.

Evidence of the high esteem that I0OPG is held in was evidenced by the support given to the WPO and IOPG events by
senior government officials. An unforgettable visit to the King of Accra, His Royal Highness, King Tackie Tawiah I11l,
gave an indication as to how traditional and local government work in unison.

His Royal Highness graced us with his presence at the WPO Board Member’s Dinner and attended the WorldStar
Awards function, conferring special awards to four WPO board members and the representative from the International
Trade center. As is the custom, award winners from all over the world attended the WorldStar Awards Ceremony. The
WorldStar and Ghana Awards ceremony was hosted by the IOPG at the La Palm Royal Beach Hotel.

Another thing to point is that the Minister of Trade and Industry provided the keynote address to open the Packaging
Show and Conference. The content of the conference was excellent with even conference hardened attendees stating
that they found the presentations most meaningful.

Extensive communication coverage was achieved during the WPO visit to Ghana and this will strengthen the IOPG’s
position and provide momentum into the future.

The WPO education and board meetings were well attended by board members and it was most encouraging to review
the progress made in developing and executing the WPO marketing plan. New WPO posters for distribution at
packaging conferences and exhibitions sponsored by WPO were presented confirming that WPO is determined to
become a “first reference” for packaging information and strategies.

A most exciting new WPO product is the “World Packaging Global Packaging Education Programme” being developed by
WPO members in the U.K. and India. Participants will undertake half the course in India and the remaining half in the
U.K.

Supporting sustainability initiatives also remains a priority to WPO and every effort will be made to make the latest
thinking available to members and interested parties. WPO and ITC have a joint initiative in creating a packaging
training course for developing countries, this work is currently a work in progress. IPPO is a partner of WPO and their
representative was kept busy capturing the WPO events as they unfolded during the WPO visit to Accra, their
contribution was greatly appreciated and we look forward to receiving reports, interviews and pictures related to the
Accra visit.

A new creative website has been established in order to support the WPO strategy of being a reference on packaging
technology and trends. An informative presentation by our Danish member on their work in Tanzania and their “Ease-of
use”- giving accessibility a technical edge was most informative as was the presentation by CEPI detailing the role of
packaging education in China.

On behalf of the membership of the World Packaging Organisation | would like to express our congratulations to Kofi
Essuman and his team for their excellent and professional organizing of the WPO events. And hope all readers enjoy
the extensive and rich content of this newsletter that brings important information on WPQO’s activities.

Kind regards,
Keith Pearson
WPO President



Inside WPO

Next WPO board meeting

It is scheduled for October 14 to 16 in Cape Town, South Africa. It will happen together with Propak Cape an exhibition
focused in packaging food processing, labeling, printing and plastics. More information www.ipsa.org.za.

Possible training in Sri Lanka

WPO is evaluating a proposal of an education and training program in Sri Lanka to be run in connection to the WPO
Board Meeting in the country, mid November 2009 The Board Meeting will be jointly hosted by The Sri Lanka Institute
of Packaging and the Packaging Development Centre and will take place in Colombo. Details of the training are
currently worked out. Please contact Dharma Ratnayake for further information, dhasura@sltnet.lk.

Participation at Interpack

The new WPO brochure as well as the WorldStar Award CDs were strongly distributed during Interpack, the major
packaging show in the world, that happened in Dusseldorf, Germany, last April. The Organization material were
distributed in its members booth like the Packaging Manufacturers Associaton from Turkey, the Brazilian Packaging
Association, Finnish Packaging Association, Deutsche Verpackungsinstitut from Germany and lIstituto Italiano
Imballagio. The response from Trade Fair visitors was very positive.

WPO in Brazil

The World Packaging Organization participated for the second time in Fispal Tecnologia, the major Food and Beverage
Processing and Packaging show in Latin America held in S&o Paulo, from June 03 to 06. The participation was inside
ABRE"s (Brazilian Packaging Association) booth; on the occasion, institutional folders and WorldStar CDs were
distributed.

Position papers for download

It is available in WPO webpage — www.worldpackaging.org — three position papers that reflects the concerns of the
Organization regarding Market Trends and Developments, Sustainable Packaging and Packaging Technology. Other
about The Case for Packaging, Education, International Trade, Food Security, Traceability and Health will soon also be
available for free downloading. A summary of a trend and market statistics report produced in collaboration with Pira
International is also available in WPO webpage for downloading.
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A huge WPO President calendar

In 2007 the WPO President participated in 11 international events all over the world - China, Turkey, USA, RSA,
Argentina, Greece and Russia. In terms of technical content, Keith Pearson, President of the Organization, emphasized
the quality of the International Packaging Conference in Turkey held last November. Since the beginning of 2008,
another 7 events - USA, Ghana, Poland, India, RSA and Tunisia — counted or will count with the participation of the
WPO President. See for a calendar of past and coming WPO events at http://www.worldpackaging.org/wpo-
events/default.asp.

WorldStar 2008

Win the world-wide recognition your package deserves by entering the WorldStar Award competition. The competition
is open to any package which has won a recognized national or regional award in 2007 or 2008. Closing date for entries
is September 10th. Further info available at http://www.worldpackaging.org/worldstar-packaging-awards/default.asp or

contact barbro.jander@stfi.se.

Annual Meeting

WPOQO'’s Annual Meeting May 2008

Visit to Ghana reinforces the importance of WPO in promoting the sustainable development of the world packaging
industry

AGOO!M!!
AMEEN!!!

For those who participated in the WPO mission to Ghana last May this words — and the kind of “music” they provoke in
our ears — will sound family. For those who did not have such enriched experience this warm and very nice greeting —
that means ‘Is someone there? — ‘Yes, we are here’, a kind of ‘Hello’ and ‘Hi’- should be used as much as possible as a
very kind way of beginning a presentation. It brings a different type of energy to the conversation that our Ghanian
friends were so kind in teaching us.

During its annual meeting, accomplished on May 21 in La Palm Royal Beach Hotel, in Accra, capital of Ghana, with the
presence of 21 members, one of the main discussions of the WPO board was the dissemination of knowledge,
especially for developing countries, starting from specific programs of education and training.

The promotion of WPO as an institution compromised to help the world packaging industry in several senses, was
another point thoroughly discussed, as well as the need to add value to the WPO brand and to promote it massively
starting from the participation in trade show, seminars, etc. “To achieve these goals, we started to reinforce items as
marketing plan, publications, presence in packaging conferences and web page”, Keith Pearson, President of the
Organization, pointed out.

He also suggested a new model to the WPO activities. “The idea is to create Groups of Work divided by subjects like
marketing, communication, packaging regulations, exhibitions, education and sustainability. Each group should join one
day before the board meeting to discuss projects and ideas and in the board meeting each group should bring an
activities’ report “.



Among the successful activities accomplished by WPO in the last years, Keith pointed out, in the beginning of the
meeting, the creation and the development of IOPG (Institute of Packaging of Ghana) that was the hostess of this
annual meeting. “l am particularly happy for being at this country living the development of an organization as I0OPG
that was born starting from an effort of IOP South Africa and that today is consolidated thanks to the support of WPO
and of the people of this country that know how to do the difference for the local packaging industry.”

Starting from this close relationship between WPO and IOPG it was also possible to accomplish the one day seminar as
part of the program of WPO activities in Ghana. The event also marked the official launch of the WPO 40 years
anniversary celebrations.

Challenges and opportunities — With the presence of more than 50 packaging professionals linked with
multinationals of the food and beverage sector and packaging suppliers, the seminar “Harnessing Packaging Technology
for Industrial Growth & Development — Challenges and Opportunities for Africa” was organized by the Institute of
Packaging, Ghana with the support of WPO and the International Trade Centre-WTO/UNCTAD. The key note address
was delivered by the of Minister for Trade & Industry, PSD & PSI, Joe Baidoo-Ansah.

The first objective of this seminar as explained Kofi Essuman, President of IOPG, “was to offer to the participants a
general overview of the packaging sector in the world and to present solutions that can be adopted by Ghana in a way
of incentive the industrial development, especially in the food and beverage sector dedicated to export.”

In this sense, Keith Pearson, President of WPO, emphasized the importance of packaging in the infrastructure of any
country. “To increase the trade of a country it is necessary to develop products and packaging adapted to the
international model. And the great challenge of Ghana today is to participate in the revolution of the retail and supply
chain to guarantee the necessary competitiveness advantage.” And he advises: “The economies are proportional to the
packaging requirements. If Ghana wants to grow and to become a player of Africa for the world it should work for the
sustainable development of its packaging industry.”

For the senior adviser and manager at ITC (International Trade Center), Jacky Charbonneau, there are two points to be
considered for the development of Ghana as an international player: most of the packaging materials are imported and
the local products compete with the imported ones.

Starting from this scenery, ITC identified eight main challenges: production scale and efficient systems of supply chain;
market integration starting from regional commercial agreements; market control issues so that the local converters
have competitive advantages in relation to the international players; logistics and distribution issues; infrastructure
deficiencies as electricity; new competitors’ from Middle East and Asia; soaring prices of raw materials; and difficulty in
fulfilling the international patterns.

The environmental concerns, the lack of a local industry for the production of packaging machinery and limited capacity
of design and printing also appeared as restrictive factors for the immediate development not just of Ghana, but of the
region. “If there is an opportunity it is focused in the contract packaging system especially for small companies”,
reinforced Charbonneau.

Examples of success — Also as part of the one week visit to Ghana, the board of WPO had the opportunity to visit
two important local companies. G-Pak Ltd., main subsidiary of Graphic Communications Group Ltd., is the only in the
country to offer three printing processes — lithography, flexography and rotogravure.

With resources that allow to print labels in up to eight colors, the company today supplies to multinationals like Nestlé,
Unilever and Coca-Cola, and great African companies like Kumasi Brewery, that owns the beer brand Star that recently
was bought by Guiness, and Stone Accra Brewery that produces the Stone beer; both are market leaders.

Although the company has been created in 1950, the packaging area only appeared in 1976. Today G-Pak dedicates
1,000 square meters of its total area for packaging printing.

Another company visited was the manufacturer and national leader in alcoholic and non-alcoholic beverage, Kasaprego
Company Ltd.. Besides the 15 products in line, all based in extract of herbs, the company is licensed to fill international
brands of energetic drinks.

This portfolio of products guarantees it the position of one of the largest packaging consumers of Ghana and one of the
100 larger companies in the country. Today Kasaprego has three filling lines — two for glass and one for PET — that
guarantee a daily production of 18,000 cases. The leader brand is Alomo Bitter.



The program of visits in Ghana also included a meeting with the King of Accra, Nii Tackie Tawiah Ill. After a
presentation of all board members of WPO, the King thanked the disposition of the presents in helping the local
development of Ghana. “lI have no doubts that one of the main advantages of our people is the inspiration and | am
sure you came to inspire our packaging industry!”, he declared.

The new packaging Kings — and Queen!

I0P Ghana offered to the participants of the WPO mission a memorable party with the

presence of the King of Accra and other kings and local counselors. During the event, a
surprise: six members of the Organization were crowned. Check the new kings and the
new queen and their moments of glory.

e Keith Pearson — King of Growth in Packaging — for the world

e Kofi Essuman — King of Progressive Packaging — for Ghana

e Thomas Schneider — King of Future in Packaging — of USA

e Jacky Charbonneau — King of Hope for Packaging — for Ghana

e Carl Olsmats — King of Packaging — for the world

e Babro Jandér — Queen of Support in Packaging — for the WorldStar

WorldStar Ceremony

A recognition to the best in the world

The WorldStar 2007 Ceremony was held in Accra, capital of Ghana, on May 21 and joined about 200 packaging
professionals from all over the world. The event was organized by WPO and IOPG and it's successful repercussion
attracted important names in the local scenery like the King of Accra, Nii Tackie Tawiah I, as well as some other
members of the royalty.

The 2007 edition of the most famous packaging award in the world a attracted 291 entries from 32 countries; 166 of
them were selected as WorldStar winners 2007. The most rewarded countries were China, Japan and South Africa, with
14 WPO awards each, followed by Germany and the United States with 13 awards each, and Brazil (12 awards). Japan
is also the first country in terms of entries, with 34 in 2007, followed by South Africa (28 entries), Turkey (23) and the
United States (20). China presented 18 entries, and 14 of them have been awarded, six of them in the electronics
category.

According to Keith Pearson, President of WPO and host in the Ceremony, “besides the packages for electronics, the
other Chinese projects were rewarded for their ancient looking design, combining efficiently materials and “spirits™”.
The massive presence of international guests in the event, shows the importance of WorldStar in the packaging world.

Check some statements that reinforce this character.



Mr. Mu Lin — Project Manager of Casc — China
“It's an honor to participate in such huge and important event not only for me but for the whole company | represent.
A award like WorldStar helps to create a solid business platform and networking.”

Mr. Shmuel Zivan — R&D Manager of Carmel Container Systems Ltd. — Israel
“The WorldStar is the most important recognition of the importance of packaging development not only for me but for
all companies present here and from around the world.”

Mr. Helmut Breuer — Engineer of Duropack Wellpappe Ansbach GmbH — Germany
“For the company and for all our employees this award is very important, because it proves the importance of our
company and our products in the packaging world.”

Mr. Olivier Roussier — Commercial and Marketing Director of Edelmann — France

“We were recommended for the WorldStar three times and now we finally conquered this enormous recognition of all
our world efforts. Certainly this award will help us continue developing innovations in packaging with the support of
WPO and other national institutions.”

Mrs. Liisa Lindberg — Director SCA Packaging Finland OY — Finland

“We are in the packaging business for the last 25 years offering the market innovation. And this award represents an
incentive to continue investing in new developments; it's also an incentive to our clients that see a return to their own
investments.”

Mr. Ishmael Teher — Director of Paper Containers Ltd. — Ghana
“It's the first time in the company’s history that we receive an international award that proves how far we could go in
terms of packaging.”

Mr. Kanehiro Kamiya — President Chuoh Pack Industry Co. Ltd. — Japan

“This is an honorable occasion for us as the WorldStar represents an world recognition to our concept of packaging and
design. In fact it is the 7" consecutive time we have the pleasure of receiving such important award. And we il keep
on developing more and more.”

Country Member's Activities
Packaging Days in Tunis

With the main purpose of presenting the status progress and the development perspectives of the packaging industry,
Packtec — Tunisian Packaging Technical Centre will organize the Packaging Days 2008 from December 4 to 6th in Tunis.
The five sessions — Green Design, Packaging Innovation, Food Packaging Safety, Sustainability & Supply Chain and
Study Tour — also intend to give packaging professionals ideas and solutions they need to ensure a better positioning in
marketplace, as well as strategies on sustainable packaging, driving innovation and outsourcing. WPO will contribute in
this program with a 5,000 Euros sponsorship. More information www.packtec.ind.tn.

International Congress in Brazil

ABRE — Brazilian Packaging Association will organize the 13th
Brazilian Packaging Congress between September 24 and 25 in Sdo Paulo. National and international speakers will be
focused in the main subject “Packaging — where does the imagination go”. More information www.abre.org.br.

Education program and trade show in India



Alexis Stassinopoulos, former President of WPO and member of the board from Greece, has donated 5,000 Euros to the
Packaging Education program to be conducted by the Indian Institute of Packaging together with PIABC at The
Institute of Materials, Minerals and Mining in the UK. This multi-cultural, innovation-profiled training will be held partly
in India and partly in the UK. It”s worth to remember that the previous programs run by the Indian Institute of
Packaging has been very successful indeed and one of the recent students was a professional from Ghana, who
boosted his career through training participation.

WorldStar Student Competition

Guarantee your participation now!

The new edition of WorldStar Student Competition, part of the WorldStar Award of WPO, is being organized by WPO
together with Packtec — Tunisian Packaging Technical Centre and will accept packaging projects created by packaging
students that have already won a national competition.

The last date to subscribe the projects is September 19th. The judge will be held in Tunis in September 27th and in
October 1st the winners will be announced in the WPO webpage. The award ceremony will be held in December 4th
during the Packaging Days in Tunis. Three WPO members from Turkey, Tunis and China will be part of the selected
judge team. More information www.worldpackaging.org or send an e-mail to studentworldstar@packtec-tunisia.com.

Sustainability

Number of information reinforce the importance of the subject

"Better Quality Of Life Through Better Packaging For More People" is the primary purpose of the
World Packaging Organisation (WPO). With that purpose in mind, the entity presented two new
and very special awards at the WorldStar Ceremony in Accra, Ghana, last month, that marks
WPQ's entry into the important realm of Sustainable Packaging.

The two winners, Assembly Packaging of a Gas Meter, entered by Dynapak Co. Ltd. (Japan) and
HDPE Milk Bottle, entered by Dairy Crest Co. (United Kingdom) were recognized for their
contributions to Packaging Sustainability during the ceremony.

Going forward, WPO, as an important member of the Packaging Community, intends to take an
active, leadership role in bringing attention to Sustainable Packaging education resources and
will continue to offer this prestigious award to a select number of winners of the WorldStar
Award, presented annually to recognize the world’s best packaging designs.

Every issue of this newsletter, published quarterly, will offer insights and real resources about what is happening in the
sphere of Sustainable Packaging. For instance, check out this website for a view of sustainable packaging from a
business perspective in Europe: www.europen.be.

For complementary information, did you know that the Institute of Packaging Professionals (IoPP) in the US has just
formed a new technical committee called the Sustainable Packaging Technical Committee? Go to
www.iopp.org/pages/index.cfm?pageid=1177 for more information. Also in the US, the Sustainable Packaging Coalition
is a great resource at www.sustainablepackaging.org.

In April, DuPont Company announced its 20th annual Awards for Packaging Innovation. These awards focus on
“innovative products and processes that demonstrated breakthroughs in sustainable packaging.” Keith Pearson,
President of WPO, was a member of the jury for this awards program. For more information, go to
www?2.dupont.com/Packaging/en_US/news_events/20th_dupont_packaging_awards_winners.html.

Clearly, there is an abundance of information about Sustainable Packaging from all over the world, available on the
web. If you find a notable article, trade fair or organisation that your colleagues around the world should know about,



let us know and we will try to publish it in the next issue of this newsletter. Send your news and links to tom.s@issi-
texas.com.

Finally, if you are interested in WPQ's position on Sustainable Packaging, go to our website and read our position paper:
www.worldpackaging.org/paper-published/paperpublished.asp.

See you in the next WPO News issue!

Tom Schneider

Country Report — Ghana

Ghana, a country of possibilities

In his presentation in the Seminar accomplished in Ghana by the occasion of the meeting of WPO board, Kofi Essuman,
President of IOPG — Institute of Packaging Ghana, was clear about the fact that the limitations of Ghana are much more
complex and are related to the key economic facts in Africa and to the necessary improvements in the SSA region (sub

Saharan Africa). As a result of this deficiency, from all the manufactured products in the region, only 20% are exported.
On the other hand, 250 million poor consumers exist and they are fed by imported products, 80% coming from Asia.

According to Kofi, to understand the stage of the packaging industry of Ghana it is necessary to insert the country in
the context of Africa, a region with an economical growth about 6% a year and where 40% of the population still live in
the field. “The good news is that the recent political and economical stability of the country has meant incentives to
investments in consumer goods, mainly food, beverage, soaps, detergents and cosmetics, and consequently in
packaging, both from the local companies and international ones.

Other factors that impel the development of the local packaging industry are: increase of the middle class that demands
products with more quality; the opening of the economy that has increased the competition of products with articles
from Europe, India and East; the increase in the number of modern retail channels as supermarkets and shopping
malls; the increase in the number of tourists and expatriated workers from the sectors of mining, cocoa processing and
financial (banks); and the phenomenal increase in the number of international hotels.

“The growing participation of multinationals like Unilever, Nestlé, Cadbury Adams, Coca-Cola, Pepsi and Heinz in the
country is also a natural input for packaging improvement and creates a new demand linked to international patterns”,
celebrates Kofi. But he reminds that packaging with more added value - glass bottles and; flexible films; aluminum foils
(for blister); aluminum tubes and laminated; and special caps - are still imported.

The current numbers of packaging import in Ghana are: plastic 75%; paper and paperboard 16%; metal 4%; glass 3%;
sacks, bags and textiles 3%. From 2003 and 2006 these imports were about US$ 336.3 million a year.

Locally the packaging users can find three pieces cans and crown corks, corrugated cartons and trays, mono layer
polyethylene films and sachets, paper labels, cartons, rigid plastics (tubs and bottles), pallets and expanded polystyrene
trays and boxes. Today the Ghana packaging industry moves US$ 300 million year, against US$ 1 billion from Nigeria,
US$ 400 million from Kenya and US$ 280 million from lvory Cost.

But the capacity of the converting industry is still reduced. According to ITC (International Trade Center) the conversion
rate for rigid plastic packaging is 75%, for flexible packaging 70%, metal 55%, paper and paperboard 65% and man
made textile woven bags 50%. “The sad part is that the companies are equipped with state-of-the-art equipment, but
does not know how to operate them. So it is necessary to educate and to promote the change in the supply chain
patterns”, sentenced the President of IOPG. Ghana has 50 packaging companies, 21 in plastics and 7 in paper and
paperboard.

The I0OPG is working hard to make recommendations to the local industry and local government. The main points are:
creation of commercial agreements to increase the competitiveness in raw materials supply; creation of anti-dumping
laws; make it easier the operation of warehouses; and establish National Packaging Resource Center to support the
local packaging industry with a center of excellence through technical analyses and market recommendations. More
information www.iopg.org.



Gateway to Interpack 2008
Interpack Processes and Packaging Show

By Rajiv Dhar, Director - IPP, Chairman education committee -
WPO

“Aging symptoms are entirely alien to interpack” said Erhard Rustler, President of
the fifty year old interpack show during his opening remarks at Interpack 2008 inaugural
function. What drives the need for a massive show with 175,076 square meters of net
exhibition space occupied by 2700 exhibitors from 58 countries? Well the answer lies in
the significance of packaging that has risen considerably during last many years.
Packaging is no longer just a means of protection or transport. It gains importance, on
one hand because of its potential to create cost efficient processes - from the
manufacturing stage right into our shelves - and, on the other, because of its increasing
functionality as a marketing and communications tool. Interpack is greatly valued as a platform for sharing information
by the visitors as well as the exhibitors. The show has been synonymous with international reach and 360 degree
overview of current and future markets trends in global packaging industry.

At interpack 2008, while European industries dominated the show, Germany and Italy remained two largest exhibiting
Countries, Turkey improved its presence almost by 25% over the last show. Among the Asian Countries, with 97
exhibitors China improved its presence substantially while under India banner 49 exhibitors participated in the show.

Participating Countries

Others
25% Germany

fﬁﬂ%

[taly
18%

Netherlands

India 5%,

2%

Chira Y aw 5%

At the show the exhibitors were generally spread out in a mixed FORMAT over 19 serially numbered halls with hall 7
and 8 divided into two sub halls. Walking through Hall's 1 to 4 one could find it almost impossible to escape the
tempting aromas of chocolates, candy’s and freshly baked waffles and other bakery products, very well projecting
Interpack’s sweeter side. Stands were seen displaying unigque continuous batch vacuum cooker for hard boiled sweets.
Chocolate products wrapped in double twist, fold wrap as well as protected twist and foil wrap at a rate of 600-
1200/minutes on new generation of medium speed is seen as an attraction.

Bioactive materials

Projected as markets of the future. Biopolymers are increasingly seen as a highly promising development in the plastic
industry. These polymers are entering the packaging market with rapidly expanding range of products. Against the
backdrop of current debate over conserving resources and sustainable development, there is a great demand for the
environment friendly materials. Star attraction ‘Bioplastics’ with 1000 sg mtrs of a separate area in hall 7a provided
comprehensive overview of packaging and packaging materials made from a variety of synthetic and renewable
resource materials with biodegradable and non bio degradable options in terms of feasibility of their use through the



technology display from 40 exhibitors. One could see a range of polymers and granules, additives, finishing, plastic
processing and packaging production.

A large portion of bioplastics was dedicated to fresh foods, such as fruits and vegetables and for personal hygiene
product. ‘Mater’- innovative, biodegradable and compostable obtained from starch available in 10 to 150 microns
thickness films as well as for extrusion, injection molding and foaming applications, PLA based films suitable for deep
freezing applications were found interesting. ‘Innova’ films with a variety of compostable and biodegradable films
features, enhanced print and conversion receptivity and an intermediate moisture barrier with heat sealability on both
sides could offer good options. Published natural breakdown period of 6-12 weeks for such materials is found
interesting.

Packaging —an integrated approach

For the first time 14 design agencies spotlighting solutions for the various needs of homes, retail, logistics and
manufacturing, participated in an interactive format under INNOVATIONPARC PACKAGING at Hall 7a along with 40
other exhibitors. With a focus on fast moving consumer goods, an “Age Explorer” allowed visitors to experience the
challenges old people face while handling packaging. A device that measuring customers eye movements as they scan
supermarket shelves is seen as an important devices to provide valuable insight for evaluating and optimizing the
packaging for individual products. Sustainability, convenience, functional design, consumer insights, point of sale and
imagination were well covered by some big names like Metro, Smurfit, Kappa, Heidelberg and others.

Opportunity to explore the history of the interpack fair with the display of historical machinery and packaging as well as
the display of 148 entries received from 17 countries for the first time announced awards were the other new features
of the show.

One message that came loud and clear is the need for an integrated approach to offer optimized Packaging solutions .
Display by some big banners like MeadWestvaco who offered fully integrated platform with market and consumer
insights, creativity, materials, systems and support made sense. Cost effective, efficient and sustainable innovative
primary and secondary packaging solutions to traditional corrugated packaging were found interesting.

Innovations material based - Highlights

Plastics

Commonly shared view was that plastic packaging in terms of weight is much higher in Asian countries than Europe and
North America, but when measured in terms of value, plastics top the list of materials in Germany with 43 % of the
total packaging market. Many new options with PET as a packaging material for cleaning agent and detergents,
cosmetics, medicines and pharmaceutical products were seen. Food packaging options with improved barrier especially
for precooked refrigerated meals were some of the interesting options displayed.

Nylon Clay Hybrid (NCH) which essentially is Polymerized Polyamide Nanocomposite has entered commercial production
even for food applications. These are economical for high slip/low haze films with improved oxygen barrier. NCH
materials can also be processed by injection molding and extrusion as easy as unmodified Polyamides as claimed by the
manufacturers. These should be good option for selective barrier applications with low cost

Metals

Metal packaging with a share of 17% of global market is seen going through an interesting transformation. It has
consolidated its position as a material of choice for high quality packaging creation intended for brand communications
at the point of sale. The recent trend towards cans with ever thinner walls, microwave use, opening mechanism etc are
providing many new market opportunities

GDA's stand with a cooking demonstration featuring fresh ingredients and products packaged in aluminum made
visitor's mouth water.

An attractive stand from metal packaging manufacturers association had displayed some of the latest developments
including easier opening and enhanced convenience in metal packaging. A 3 Itr barrel shape pack for quality wine was a
star attraction. A variety of curved tubs, peel seams in round and oblong cans and single serve pet food treys were just
a few examples of latest developments in metal packaging. In the traditional markets, metal cans remain the choice of
the fillers looking for convenient cost effective packing with good environmental credentials. Lot of innovations was
seen for Paint cans possibly for the fight against plastics including developments in closure mechanisms, shaping,
seaming and graphics. Paint can manufacturers were seen capitalizing on the striking visual effect of undercoated



tinplate to create an attractive retro look. Though some exhibitors had 2 pc-DRD can options but the range of
applications for which ‘Petrox’ had displayed the 2-pc DRD cans-there range was found fairly extensive. Small cans for
coffee powder was my personal favorites.

Showing off aluminum foil's role as a thoroughly convenient, environmentally conscious and innovative material for both
today’s and future market needs was not difficult for about 12 exhibitors identified at the show in this category.

Glass

According to German industry association a growth of 6.85 % has been recorded in glass packaging with highest
contribution from cosmetics and pharmaceuticals sectors. With 67% ,beverage bottles represent the biggest slice of
production volumes.

Developments in glass jars for food industry was found satisfactorily since last few years due to the changes in
mandatory deposit ordinance in Germany in 2005. Use of Glass bottles with coating for container applications where
contents could be visible with better shatterproof properties, was quite interesting. Innovative and attractive shapes as
well as solutions for authenticity and tamper protection are likely to create new demands from pharma industry.
Specialty labels with integrated devices for glass bottles were other features for glass bottle designs on offer.

Paper and Cardboard

Consumer around the world favor paper as a packaging medium. This is evident from a share of 34% of paper
packaging in the total packaging use by weight. Europe dominates with a share of 42 %. German paper and cardboard
industry during 2007 recorded a growth of 11.3 %.Common views that were shared on the use of paper and board
included how well they lend themselves to recycling, their relatively affordable cost and special properties that create
many new options for their use.

Many stands displaying folding board and CFB based packaging solutions could be seen with attractive printing
solutions, process integration and inline operations with faster production speeds. A range of environment friendly
paper solutions approved for direct food contact including for sterilized medical packaging could be seen at many
places. A range of thin papers which ensure the maintenance of the sterile barrier obtained through steam, gas or
irradiation sterilization, together with aseptic opening was presented by European manufacturers.

‘Shapeline’- a cardboard packaging concept that takes on the shape of its contents by bending lines that adapt to the
shape of the product is reported to use 15% less material with great saving.

Edge boards and edge guards use along with stretch foil, shrink wrap and plastic/metal strapping to develop a cost
effective packaging solution for furniture and other complex shape products was displayed by some companies

Metallic look shining liquid packaging board with extended shelf life PET coated board for added functionality in heating,
freezing and chilling by STORAENSO were found interesting.

Flexible Packadging

New films with a focus on five main areas: visual appeal; haptics; biodegradability; content protection; sustainability
and service with added depth, lusture, sparkle and multicolour effects in array of styling and design could be seen at
many exhibitor stand. A variety of application and combination with a range of matrix materials such as paper and foil
design were observed. A focus from subtle to striking and sophisticated to playful effect thereby opening up a wealth of
opportunities for unusual packs viz eye catching displays, film laminates, sachets and innovative gift wrap designs were
seen. Incorporating the attributes from other materials like Cyclero by ‘Huhtamaki’ has picked up from metal sleek cans
with tactical advantage of no recycling deposit as in metal cans. Idea has created many new opportunities for this
packaging. Flexibility in conceiving shapes with add on feature like zippers, re-closing devices, spouts and many more
options have opened exciting opportunities that nobody can miss.

,Microflora,-films with microperforations suitable for wrapping flower and plants and reinforced high performance
stretchable films with ease economy in their use should find favours with small fresh produce packers and exporters.

New Metallyte OPP films introduced by Exxon Mobil are seen as a replacement for aluminum foil thereby improving
performance at reduced cost.

Innovations technology based - Highlights

Digital printing solutions - Many solutions for mock up and short run package printing to label printing with variable



data and anti counterfeiting solutions were interesting. High security coding and personalization inkjet technology by
Zeiser with a 720 dpi digital printer makes it possible to print extremely small characters across a wide variety of
substrates,

Smart packaging - in some aspects- will totally transform the retail environment and the products we purchase as
consumers in the future. Several companies had displayed smart packaging solutions with simple options like rain
detector labels. It appears that many barriers to full-scale implementation of intelligent technologies-namely-high cost,
tentative consumer acceptance, getting supply chain partners to work together harmoniously, as well as some complex
legislative and standard issues are being handled well. Multisorb technologies had displayed a wide range of scavengers
and the options of using them through technology thereby providing packers with a low cost option for case ready
packaging.

Special caps and closure for industrial and consumer packs - Caps with gas barrier and oxygen scavenger which
absorb air/oxygen in head space thereby extending the shelf life should find great applications where shelf life
extension is important for consumer caps. Specialized Industrial closure and vent fittings to allow gas exchange and
prevent collapse or container getting deformed were displayed by many exhibitors. New PVC-free compound for lug-
type twist caps were the other captured information.

RFID’S - the contact less identification technology applicable to retails entire logistic chain, was once again found to be
creating a buzz after first time show during interpack 2005 with cost coming down and many new improved options.

Clean and improved induction sealing options by ‘enercon’, innovative syringe label with integrated needle protection
and combination options for new security printing techniques by ‘Schreiner’ were found useful.

IBC systems from ‘Schafer’ for a range of products, decorative packaging by ‘Hube'r, variety of Keg to fit to exact need
by ‘Schafer., IBC solutions by ‘Mauser’ were the other star attractions.

Innovations in Packaging machines - Highlights

VDMA has estimated the Global production of packaging machinery in 2007 at 22 billion euros . The trend noticed is not
for just high performance machines that can fill, package and seal at high speeds but for facilities that are flexible,
reprogrammable with ease and workable for multi product variants. Automation has once again assumed a high priority
area due to the requirement of small batch sizes and packaging of lot of different products on the same
machine.Sterlisation and protection requirement of dairy, beverages and food products have created a demand for high
end machines with all the standard features. Bosch had exhibited an entire biscuit packaging line, comprising of flow
wrapping machine with rotary stacker magazine with an output of 400 packs/minutes. Sidel- Cermex new multi function
top loading case packer, compact palletizing unit and a wrap around case packer with dual robots with reduce machine
foot print while remaining flexible offer much advantage. With the rapid format change options and conversion time
‘Bosch’ and ‘Paal’ offer of “Bag in box” packaging line was found interesting.

A fully automatic VFFS machine with new automatic inserter technology displayed by ‘Tna’ completely eliminates missed
inserts and manual labour. Late stage customization options on blister machines by using piezo inkjet technology by
‘Hapa’, ‘MAN Roland’ options of value added printing were some of the many highlights of this sector.

At ‘Theegarten Pactec’ stand many interesting options were on display: with the continuous motion high speed
wrapping machines for hard candies in double twist wrap, the magic speed limit of 2000 pieces per minute was
exceeded for the first time, medium speed continuous motion wrapping machine with plate feeding for products in
different wrapping styles and new generation of horizontal flow wrapping machines received a good visitor's response.

Displays from ‘Windmoller’ of their new high performance net weigher, compact design FFS systems, top of the line all
round FFS model for universal applications were some of the options attracting visitors.

‘ZIP-PAK’ Patented convenient and useful re-closures device for flexible bags was well covered through their stand and
the press meet.. FMCG sector should find it useful for their products launched in flexible bags thereby meeting and
addressing evolving trends and consumer preferences.

Interpack news: “The fair is getting bigger and bigger, people spend less and less time there and
companies tend to send fewer delegates to the show”. To avoid counter productive efficiency spiral | had to
often find time to detour, attend press meets, presentations and conversations. Renewing contact with old friends while
making new acquaintances was a great pleasure. Some of the conclusions drawn from the visit are:

Asian and core eastern markets are expected to unleash powerful new stimulus on both the supply and demand sides.
While Italian packaging sector has improved its participation over earlier years, it is Chinese packaging industry which



qguadrupled their participation from a mere 600 sg meters during last show to 2700 sq meters at interpack 2008.

Healthcare expenditure in Europe accounts for around 10% of GDP and is steadily increasing as the population grows
older. Packaging as an important factor in the presentation and accessibility of medicines, can have a considerable and
immediate influence on patient compliance with recommended or prescribed therapy and one should expect a lot of
development in this direction

Packaging machines are projected along with end to end solution integration to help streamline automation, lower
production costs and increased flexibility.

Germany and Italy, among them hold 60 % trade of world Packaging machinery with Germany having slightly a larger
share.

Packaging that speaks several languages is the preferred choice

Cautious optimism in the Packaging Industry - The increased cost of raw materials in the previous year and the
ongoing, upward trend is posing significant problems for the packaging companies. The trend towards successful efforts
to reduce the weight per packaging unit has resulted in stagnation with regards to packaging volumes despite
increasing numbers of individual packaging units. However, it is clearly understood that to reduce cost structures one
has to develop packaging concepts that meet the process requirements of overall supply chain and take into account
the complete system consisting of consumer unit, packaging unit, load unit and packaging aids. System prodders are
expected to gain ground.
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