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Entry Number: 185/B  Series Packing Design of Jiangle Pestle tea 
Company:   Hunan University of Technology School of Packaging Design and 
Arts Country:   China 
National Competition:  PackStar, China 
Types:    Consumer  

Email:    chiuzt@sohu.com  

 

                                                   

Entry Number: 191/B  "Shahe Year special song" Series (ShaHeNianFenTeQu) 
Company:   WuDong     
Country:   China 
National Competition:  PackStar, China 
Types:    Consumer 

Email:     wxcybz@yahoo.com.cn 

Shahe Year special song for 15 years, 20 years packed with simple patterns, patchwork structure, 
special environmental materials, the meaning of texture to the performance of the brand. Emphasises 
the interpretation of the ancient jars of product characteristics of the year. 
 

                                                          

 

 

1. Design aims at popularizing Pestle Tea in Jangle, Fujian, which is a fashion of the day. 2. Design is 
in a triangle shape for stability, within 0.02m³ all tools are placed. 3. The package opens two-sides for 
convenience and can be used as a portable desk. 4. Package materials made of bamboo are 
environment-friendly, so are the packages for tea, tea products and all the other materials. 5. Itôs both 
resourceful to design inner side of Package and Riveting stick.|6. All materials come from the local 
area, which will lead to new production chain. 
 

mailto:chiuzt@sohu.com
mailto:wxcybz@yahoo.com.cn
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Entry Number: 193/B  Expo Tea 
Company:   Shanghai Jingrongxiang Packing Co,Ltd.    
Country:   China 
National Competition:  PackStar, China 
Types:    Consumer 

Email:    jinrongxiang@shanyi-jrx.com 

" Expo Tea " (ivory, black) gift box series, using the drawer box type, with ten king of famous Chinese 
tea packed in foil bags in each drawer, could be reused and collected as art. The whole design is 
elegant and with a youthful vitality, also represents the mettle of Shanghai City. The outside box uses 
the Chinese auspicious patterns, Shanghai Shikumen Patterns, and the visual elements of the tea. 
The drawer within the box has pictures of Expo and other views in Shanghai, promoting traditional 
culture, also present as a tourism product and memorable feature. 

                                                      

 

 

Entry Number: 194/B  Great Wall Dry Red Wine--Limited Edition Wine of Expo2010   
Shanghai China 
Company:   FUJIAN LUCKYHORSE GROUP CO.,LTD.    
Country:   China 
National Competition:  PackStar, China 
Types:    Consumer 

Email:    rabbit7555@163.com  

 
In order to display the theme of 'Better City, Better Life', elements like wood, metal, glass and mirror, 
which are usually used in city construction, are combined well in the package design. The idea comes 
from the models of national pavilions, especially the China pavilion- Crown of the East. The abstract 
style of the modern configuration could indicate the great quality of the wine completely. 

 

                                                                  

 

 

 

mailto:jinrongxiang@shanyi-jrx.com
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Entry Number: 195/B  Great Wall Dry White Wine --From HuaXia Hillside Vineyard 
Company:   FUJIAN LUCKYHORSE GROUP CO.,LTD.    
Country:   China 
National Competition:  PackStar, China 
Types:    Consumer 

Email:    rabbit7555@163.com  
 
Great Wall dry white wine is made from grapes grown at hillside vineyard. The pattern with slanting 
grapes and sloping line on the box indicates the wine region,while silk-screen printing process with 
gold powder could demonstrate the great wine quality. A thermometer has been packaged in the box, 
which could be used to measure the temperature during daily preservation or drinking. The box also 
could be used as a disposable ice box, so you can drink ice-cold wine conveniently. The design 
combines appearance with practicability very well. 

                                             

  

 

                                                 

Entry Number: 200/B  Swellfun Classic 
Company:   Sichuan Swellfun Co.,Ltd     
Country:   China 
National Competition:  PackStar, China 
Types:    Consumer 

Email:    liyunfei@swellfun.com 

 
Where the wisdom sparks, there is the charm of animation. Without charm, there is no elegance, 
without animation, there is no life. The classic always boasts profound implications, exhibiting inward 
sagacity and a distinctive appearance. Shuijingfang, the element of Chinese highbrow life. 
 

                                                                           

 

 

mailto:rabbit7555@163.com
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Entry Number: 201/B  Shanghai White vodka 
Company:   Sichuan Swellfun Co.,Ltd     
Country:   China 
National Competition:  PackStar, China 
Types:    Consumer 

Email:    liyunfei@swellfun.com 

 
In 1930ôs Shanghai the social elites lived glamorous and luxurious lifestyles, enjoying the uniquely 
exotic blend of oriental and western cultures. SHANGHAI WHITE represents the fashion and 
elegance of that era, combining the 600 year Chinese heritage of Shuijingfang with refined European 
vodka distilling techniques. 

 

                                                      

 

 

Entry Number: 202/B  Xifeng Spirits (Supremacy in Mt.Hua) 
Company:   Shenzhen BaiLi Baozhuang Design Company/ Shaanxi Hengfeng 
    liquor Co., Ltd     
Country:   China 
National Competition:  PackStar, China 
Types:    Consumer 

Email:    jiangmei0909@163.com 

The bottle shapes like a sharp sword inserts into the peak of Mt Huashan. It leaks out a sense of 
wise, calm and elegance. Our transparent synthetic glass design reveals the images of the sword-
dancing and vigorous calligraphy. The packaging fully extracts the profound knowledge behind the 
Xifeng-Supremacy in Mt. Hua. 

                                         

 

 

         

mailto:liyunfei@swellfun.com
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Entry Number: 204/B  jian nan chun dian cang liquor package 
Company:   Si Chuan Univensity     
Country:   China 
National Competition:  PackStar, China 
Types:    Consumer 

Email:    chenxiaolin1958@126.com 

This wine packaging design is structured in the form of a book and seeks to create kind of interaction 
by leafing through, thereby producing a sense of ceremony and expressing the cultural meaning 
beyond wine. The design is just like a deep but appealing book, which brings people fascinating 
imaginations and leaves a lingering aftertaste. 
 

 

                                                

 

                                                                                         

Entry Number: 208/B  Yaohuachun production (ode to the plum blossom) 
Company:   Shenzhen Bai Xinglong Creative Packing Design Co., Ltd.  
Country:   China 
National Competition:  PackStar, China 
Types:    Consumer 

Email:     laotang818@126.com 

 
The packaging focuses on ñplum blossomò to reveal the ecological atmosphere of the brand. Green 
plum blossom is the most valuable among all the plum blossoms. As the top grade product, the 
packaging is to play up the elegant atmosphere by using the color of green plum blossom with the 
supplementary effect of fade. Fan-shaped show effect looks like a gentleman embodying strong taste 
of oriental culture. 
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Entry Number: 212/B  National Cellar 1573 National Present 
Company:   Shenzhen University, College of Art and Design      
Country:   China 
National Competition:  PackStar, China 
Types:    Consumer 
 
Email:    artcjj@163.com 

Celebrating the 60th Anniversary of the Founding of the Peopleôs Republic of China , the porcelain 
bottle has the shape of a red lantern which is used for traditional ceremonies and also contains the 
peony design on it. Also the lantern is similar to the chinese traditional flagon, National Cellar 
,National Present, National Colour, National Flower, National Porcelain, and National Door- there are 
6 Nationalôs to show the ceremonious atmosphere of the 60th Anniversary of the Founding of the 
Peopleôs Republic of China. 
 
 

                                                              
 
                                                      

                                               

Entry Number: 101/B  Full Aperture SuperEnd® 
Company:   CROWN Bevcan Europe & Middle East    
Country:   France 
National Competition:  StarPack UK 
Types:    Consumer 

Email:    veronique.curulla@eur.crowncork.com 

 
New and first full aperture end suitable for pressurised beverages. It allows the entire lid to be 
removed, turning the can itself into a drinking cup and eliminating the need to use glass or plastic 
glass - Enhances drinking experience - Fully recyclable.   The brief was to develop a package that 
would help brands serve beer more quickly at events: reduce queuing time and keep the drinking 
experience.The end was developed for SAB Miller using a combination of Crownôs beverage and food 
technologies. It has been developed for launch at this yearôs World Cup in South Africa. 

                                                                 

 

 

mailto:artcjj@163.com
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Entry Number: 299/B   Wine Star Display 
Company:    SCA Packaging Deutschland     
Country:    Germany 
National Competition:   Germany   
Types:     Retail 
 
Email:     joachim.mihm@sca.com 
 
Wine-Star is a new display development in which wine bottles are presented separately in a premium 
way. The special construction allows a very high stability and the wine bottles are held securely 
through bottleneck clamp and the vaulted base. The display allows free sight of the products from all 
sides. 
 

 
 

 

Entry Number: 70/B  Angelli Ciocciolato gift packaging 
Company:   STI Petofi Nymoda Kft     
Country:   Hungary 
National Competition:  Hungaropack 2010, Hungary 
Types:    Consumer 

Email:    marianna.csordas@sti-group.com 

 
A bottle of high-premium champagne is packed into a special folding carton produced for a Hungarian 
customer. Each and every year the manufacturer comes out with a striking box shape holding a bottle 
and a glass, with the design and the appearance to be unique at all times. The colours of gold and 
white reflect the high quality of the product, while UV varnish gives a luxury finish. 
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Entry Number: 230/B  Good Earth Winery 
Company:   Pragati Pack (India) Pvt. Ltd.     
Country:   India 
National Competition:  India Star Awards India 
Types:    Consumer 

Email:    Hemanth@pragati.com 

Good Earth Winery: This is a special carton used to carry the wine bottles. This carton also doubles 
up as a carry bag. The carrying rope is wound all round the carton ensuring that the pressure never 
falls directly onto the board. This is the reason the carton can carry such a heavy load without any 
failure.  

                         

 

Entry Number: 240/B  SILENCE; WHISKY IS SLEEPING (Transport cum PO pack) 
Company:   TILAKNAGAR INDUSTRIES LIMITED     
Country:   India 
National Competition:  INDIASTAR AWARD 2010 - 2011 India 
Types:    Transport 

Email:    reachamitkale@yahoo.com  

 
This innovative óTransport cum Point of Purchase Packô is made of multilayer paper. This drum, being 
a solid wall container is less prone to damage and gives better protection to the filled whisky glass 
bottles packed inside. The package covers all the three Rôs of packaging Reduce, Recycle and 
Reuse.  
 

                 

 

 

 

 

mailto:reachamitkale@yahoo.com
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Entry Number: 89/B  Stolichnaya gift pack 
Company:   Graphica Bezalel Ltd.     
Country:   Israel 
National Competition:  THE ISRAEL STAR COMPETITION 
Types:    Consumer 

Email:    eyal@grafica.co.il 

 
Our Stolichnaya gift pack is a winner due to a very impressive appearance, thanks to very high 
quality-book style- unique design and functionality, holding the bottle glass ,cork and medallion and 
containing the element of surprise and a prestigious look using design elements taken from the bottle. 
 

                                  
 
 

 

Entry Number: 118/B  "PECOLOGY BOTTLE",weightless & universal-designed 2 litre
    PET bottle  

Company:   Kirin Beverage Company, Limited     
Country:   Japan 
National Competition:  "Good packaging Award 2010"authorized by Japan Packaging  
    Institute 
Types:    Consumer 

Email:    norikazu_satou@kirin.co.jp 

 
This bottle is very ecofriendly because of being lightest in weight for 2L PET bottle in Japan. 
Furthermore, it is very human-friendly because its special shape facilitates grabbing and pouring,even 
though thin bottle wall is often troublesome to handle, especially for older people. 
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Entry Number: 80/B  Olo Olo High Barrier Paper Cup 
Company:   Coca-Cola Japan, Co. Ltd.     
Country:   Japan 
National Competition:  Good Packaging Award 2010 authorized by JPI  
Types:    Consumer 
 
Email:    ataniguchi@jp.ko.com 

 
 
Coca-Cola Japan created a new recyclable, paper cup for ready-to-drink chilled products. Utilizing 
forest-thinning woods and multi-layer coating with silica, this new package addressed to both 
environmental sustainability and high standard of product integrity needs. Graphic design and 
embossed surface texture provide unique characteristics, and the right frictions for manufacturing.  
 

 

 

 

 

 

Entry Number: 148/B  Pistola Revolver 1914 
Company:   Licores Veracruz, S.A. de C.V.     
Country:   Mexico 
National Competition:  "Envase y Embalaje Estelar 2010" MEXICO 
Types:    Consumer 

Email:     licormex@rodigy.net.mx 

 
Singular revolver shaped bottle, symbol commemorating our Mexican revolutionary struggle in 1910. 
It contains our emblematic Tequila Silver which evokes their brave spirit. Modern-engineer design 
case, which snuggles, treasures & emphasizes our Centenary. Hand crafted & 100 % recyclable 
materials in an elegant product. It's a masterpiece everyone wants to have! 
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Entry Number: 180/B  Gran Patron Platinum 750 ml. 
Company:   GRUPO PAVISA S.A. de C.V.     
Country:   Mexico 
National Competition:  Envase Estelar Exportacion AMEE 
Types:    Consumer 

Email:     tcastillor@pavisa.com.mx 

 
The ultra premium Tequila in the world is the silver one, with an exceptional quality in flavour terms. 
Each 750 ml. bottle is a piece of art in itself, handmade from crystal and polish, hand signed and 
number with an edged level. The bottle is held in a handmade, collectible level quality curly maple 
wood box. 

                                                             

 

 

                                                

Entry Number: 262/B  Botella conmemorativa Vitro 100 años 
Company:   Compañia Vidriera S.A de C.V     
Country:   Mexico 
National Competition:  Envase estelar AMEE 2010 
Types:    Consumer 

Email:     IGudinoR@vitro.com; NPadillaR@vitro.com 

 
An excellent piece of design work. Innovation, challenge, elegance, VITRO history, tradition, 
importance and experience are all the elements in this new package that brings together a pack-
Medal to commemorate the "First Centennial" of this great Mexican company. 

 

                                                     

 


